
How to Prepare for a
Brand Photoshoot



Before we get into the detail about How

to Prepare for a Brand Photoshoot, let’s

briefly summarise what it is and why you

need it.

There are a number of practical reasons why

you’d want a personal branding photoshoot:

• your existing brand is no longer relevant.

It may be out of date or some event may

have weakened the brand.

• Your existing brand may not include a

product or service you now offer.

• There may have been a change of

ownership or management in your

business.

• You need a refresh and update. Every 2-3

years you need to update your brand

because your business will have changed

and your target market is likely to have

changed too.

• If you’re starting a new business or you’re

diversifying.
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• Your business is expanding. You have new

staff, new products, new premises and

you want to include them in your brand.

Ask yourself:

• Am I an entrepreneur with a vision/

product/service unique to me?

• Do I have competitors who I need to

differentiate myself from?

• Do I use, or plan to use social media for

marketing?

If you've answered yes to some or all of

these questions, a carefully crafted personal

brand is what you need.

If you’re working with a marketing

consultant it’s important that I’m briefed on

the details of the Brand Identity and

Personal Brand you’ve developed. I’m more

than happy to work with your brand identity

consultant.

But how do I know if I need a
personal brand?



Let's look at how you can best prepare for

your shoot to get the very best out of it.

I’ve provided tips and general advice to

get you thinking so you can generate

ideas. By the way, much of the advice

here applies to men and women, but

there’s a section specifically for men at

the end of this guide too.

You should begin by thinking about where

the photos are going to be used. Are they for

your website, social media, advertising,

brochures and leaflets, business cards. social

media? You could make a list, and add to it

as you get more ideas about where you

could use your personal brand.

This will help you decide what type of

photos you want. If you need ideas, gather

examples of the type of photography you’re

looking for. Pinterest is great for this. You

can easily set up a board and select the type

of images you’re looking for.
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Hairstyle and Make-Up

Unless you are super confident about doing

your hair and makeup yourself, and you

understand the effect that lighting can

have, you might consider hiring a

professional.

Ask yourself:

• Do you need more than one hairstyle to

suit what you’re wearing?

• How will you achieve that?

Think about your wardrobe and how that

fits with your hair and make-up. Will your

make-up need to change too? These are

questions a professional can help you answer.

Remember that different looks are used for

different media. An obvious example; social

media is more relaxed than a corporate

website, which might need a formal look.

But I’d suggest what’s most important is

you should feel comfortable with the look,

and that you feel it reflects truly you.
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Wardrobe

• So, is your image bold and strong, or

subtle and delicate? Is it coordinated or

chaotic? If chaotic is the brand you want

to portray, and you are comfortable with

that, then that’s fine. Are ‘you’ surprising

or predictable (again predictable is fine if

your brand demands it). You can ask

yourself questions as you make your

choices, but trust your instincts too. Here

are some ideas:

• New brand photography can be a great

excuse for creating a new wardrobe. Is it

time for a new ‘you’?

• Consider colours, texture, and shape. Solid

colours are best - patterns and logos

draw attention away from you. And

beware an all-white look, it rarely works.

Consider your skin colour when choosing

colours.

• A good guide is to avoid extremes. For

example polo necks or plunging
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necklines. But of course, if your brand is

all about extremes, then you probably

need to go for it!

• Short sleeves are generally best avoided.

Less is more in terms of showing bare

skin. However, if you’re a personal trainer

or a nail technician (for example) you’ll be

wanting to put your work on display.

• Do you have clothes you’ve been

complimented on? Consider using them

as well as your favourite outfits. They’re

favourites for a reason. You’ll feel

comfortable in those outfits because they

reflect who you are, and that will come

across in the photos.

• Get a friend to take photos of you wearing

the wardrobe you’re considering to help

you choose.

• Ask people whose advice you trust. If you

need more help, don’t be afraid to call

me for advice. If you have lots of ideas

and you’re not sure which will work, that’s
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the time to call me.

• Sometimes it’s hard to know how

something is going to look. If you have

lots of good ideas and don’t know which

to choose, that’s when you need to

discuss them with me.

Jewelry and Accessories

I’d suggest you consider these too. They will

be evident in the shots and they need to

work in with your wardrobe to create your

unique brand. Remember too, they must

work with the rest of your look to create your

overall identity. And again, call me if you

have questions.

Props

These can be used as an illustration of what

you do. Examples are your phone, handbag,

laptop, lab coat, hard hat, writing pads, pen,

clipboard, work boots and safety wear.

Anything that tells the story of who you are

as long as your ideal client can relate to it.
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Location

Consider the time of day with the location in

mind. Indoor shots are best taken at

lunchtime. Outdoor shots work best in the

late afternoon.

The location you choose should suit the

wardrobe, and align with your overall brand

identity. For example if you work in finance a

city location works well. If you’re a

Landscaper a lush garden background.

Essentially, you choose a place where you

feel at home. And realise that the

background is the background, not the

central focus of the shot. Consider parks,

buildings, bridges, landmarks fountains and

sculptures. Generally I would suggest you

avoid your workplace and your home

because the focus needs to be on you.

Poses

This is where the photos you gathered

earlier are useful. You could also check
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around the social media sites for ideas.

Perhaps try out your poses in the clothes

you’ve chosen? Watch for blouses and

jackets that gape and reveal what’s

underneath!

Practice different poses until you find some

you’re comfortable with. Practice in the

mirror and try to relax into it.

If you can’t relax and get comfortable

maybe the pose is not for you? Look at the

example photos you gathered earlier.

For Men

• One definite rule is everything you wear

needs to be clean, tidy and in new

condition.

• If you wear work boots or sports shoes or

even thongs in your work, assuming it’s

brand appropriate and they’re in good

clean condition, (ideally they’re brand

new) anything goes!

• A semi casual look often works. But more
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than anything, ask youself, what is the

look you’re trying to portray?

• If you want to go safe, a long-sleeve plain

coloured shirt, with dark jeans or neutral

coloured pants can be a good choice.

• Facial hair, a beard etc is definitely

something that creates a personal brand.

Consider a visit to the barber to get a tidy

up. Ask yourself if it's ‘you’. Is it time for a

change?

• Facial hair can look unkempt in photos, so

make sure it’s neat, tidy and nicely

shaped. Don’t let stray hair take the

attention away from you.

• If you wear a singlet check it doesn’t

show. If in doubt, test it with a few of the

poses you’re considering - you’ll soon find

out if anything shows.

• Tuck your shirt in, wear a nice leather belt,

and choose tailored fit over loose-fit.

• Maybe check out our section on props
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above and bring them with you?

It’s advisable to bring a jacket, tie, belt and

anything else you think useful.

Shot List

When you have worked though everything

about your appearance and identified the

poses you want make a list noting down as

follows:

• Location

• Wardrobe

• Makeup and Hair

• Accessories

• Pose

• Props

Remember, the more combinations you

have the more shots I take, the more

choices you have.

Conclusion

In the end, the results you get will reflect the

amount of effort and preparation you put in.

It’s crucial to consider things in detail,

For Women and Men



discuss with family, friends and colleagues

and try things out by taking a few test

photos. And of course, taking a few test

shots at homemeans you can send them to

me for discussion.

Now you’re nearly done. Go to the next page

and run through your checklist to make sure

you’ve covered everything.
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Checklist

If you answer yes to all these questions

you will be ready for your Photoshoot:

◦ I have considered who ‘I’ am and

how I want to be seen

◦ I have identified my industry sector

◦ I know who I’m selling to

◦ I know how to communicate with

my ideal client and I’m comfortable

with that

◦ My wardrobe is established.

◦ My hair and makeup are organised

◦ My jewelry and accessories are

organised

◦ My props are gathered and ready

◦ My locations have been identified

◦ I’ve selected my poses

◦ My shot list is complete.
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